


INTEGRITY OF THE MARK
Dont stretch the logo

disproportionately. o1

Dontt alter the logo colors °
Dontt rotate the logo
Don't isolate the logo.
Don't use the logo overa

YyoLao

distracting background. o5,
Don' re-create the logo

with a different type face or ?
add language.

Dont alter the proportions of $ZL ] l.0
the logo components.

YE L &

Don't alter the intemal spacing 09.

of the logo. yoLao
Donit rearrange the U
components of the logo. [ ]

Don't add effects (glows,

shadows, etc) to the logo. YaL o
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